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Promoting the modern 
Małopolska

The Małopolska Regional Development Agency, 
Małopolska Region and the Kraków Technological 
Park – the three largest institutions in the region 
responsible for its economic brand undertook the 
unprecedented (in Poland) initiative of forming the 
Business in Małopolska Centre – an idea that brings 
together all of the elements vital for effective economic 
promotion.

At the Business in Małopolska Centre we promote a 
modern region. We want the traditional symbols to be 
associated with the tourism aspect of Małopolska, but 
for the economy to be associated with knowledge and 
modernity. We are constructing a positive climate for 
business, and conducting an integrated investor 
servicing system (one – stop – shop) that contains the 
region’s largest database of investment lands along 
with a database of local export firms and foreign 
partners.

We encourage investors interested in conducting 
business in our region to cooperate with us, and we 
offer the following:

preparation of specialist reports concerning the ��

local economy; 

access to a database of investment real estate ��

listings in Małopolska;

assistance in contacts with local authorities;��

information on the Voivodeship’s investment ��

offer;

 information on public aid for investors, investment ��

zones, EU funds and grants;

advising in the areas of employee recruitment, ��

contact with institutions of higher education, legal 
and administrative procedures;

promotion of investment undertakings. ��

We also promote the offers of Małopolska companies 
in foreign markets. The Business in Małopolska Centre 
supports the growth of entrepreneurship in the region; 
we know how to effectively create the image of Polish 
companies abroad; we can promote Małopolska’s 
businesses; we have the knowledge and experience to 
assist Małopolska entrepreneurs in succeeding on 
foreign markets.

The activity of the Business in Małopolska Centre and 
the measurable successes that bring visible effects are 
primarily the result of the work of professionals who 
are constantly raising their qualifications, learning and 
adapting to investors’ increasing demands.  

www.businessinmalopolska.com
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